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Introduction
Body image in modern day times has been largely skewed due to the issues that social media 
and the internet bring to the table. Previous generations have not had to deal with the same 
pressures that in turn lead to eating disorders, and further mental health issues. The new 
standards of beauty that this generation has had to face has reportedly caused 50% of United 
States Americans to show dissatisfaction towards their current weight according to 
Psychologist Heather Gallivan (Gallivan, 2014). Body satisfaction is believed to stem from an 
inconsistency between an individual’s body perception compared to what they want it to look 
like (Cash, 2011). The thought processes can be influenced by internalized ideals about one’s 
own body and what individuals have been socialized into believing is the ideal figure. The 
purpose of our study was to examine the correlation between social media and its impact on 
body image. By examining the relationship between the two, we can form a conclusion on 
how pressures from social media to have an expected body type can lead to body 
dissatisfaction. Supporting our theory is a research study in 2015 aimed to examine social 
media’s effects on body satisfaction and self worth. Researchers Wallis and Kozar found that 
fashion models and celebrities significantly impacted consumers’ body satisfaction through 
social comparisons (Wallis & Kozar, 2015). Based upon the research studies of Wallis and 
Kozar, we predict that individuals that engage with social media content are more likely to 
develop eating disorders and maintain a negative perception of their body.

Method
Participants 
To determine the impact of social media on body image, we used 139 
participants: 77.7% female, 20.9% male, and 1.4% other resulting in a mean age of 
22.99 (M) and a SD of 6.58. The participant’s backgrounds were 45.3% Hispanic or 
Latino, 25.2% Asian, 16.5% White, 6.5% MENA (Middle Eastern/North African), 
2.9% Black, and 3.6% Other.

Measures 
The participants were recruited from social media and consented to taking an 
online version of the Modified Sociocultural Attitudes Towards Appearance 
Questionnaire (Wallis, 2015), a structured questionnaire used to determine an 
association between social media usage and body image, dieting, and disordered 
eating. The questionnaire consisted of 18 questions with a Likert Scale as a 
response with 1 being “Strongly Disagree’ to 5 being “Strongly Agree”. The SATAQ 
has been tested and used by previous researchers and private practices, such as 
clinical psychologist Lauren M Schaefer and colleagues, in which she has 
demonstrated credibility and reliability (Shaefer, 2016). 

Procedure 
The participants individually received a form of consent that they then sign if they 
complied with the studies’ terms. This would allow their results to be used in our 
study to gather statistics and form various analyses and conclusions. After 
consenting they would be allowed to proceed to the next page where they would 
answer questions regarding their frequency and use with social media and eating 
patterns. All participants received the same questions in its specified order.

Results
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Hypotheses
We predicted that the influence of social media leads to individuals 
developing severe body image issues.

Discussion
We hypothesized that there would be a strong correlation between higher social media 
consumption and an overall lower body image perception, and our results supported 
this. Our results displayed that social media usage scores and poorer body image 
scores did have a significant correlation, which we therefore rejected the null 
hypothesis. In support of our work, a previous 2006 study indicated that a larger usage 
of social media led to distorted images of body perception amongst young adults 
(Bissell & Zhou, 2006), which our findings supported.

Limitations
Our questionnaire was distributed through social media which created a limitation to 
internet access and social media use. The study being online also prevented us from 
being able to generalize our findings to populations of all regions. We could have 
improved upon this limitation by including a question about the region in which the 
participants reside during the demographics portion. Another limitation we faced was 
the disproportionate sample sizes of gender. Individuals who took the questionnaire 
were predominantly female, whereas males were only 20.9% of the participants and 
other genders made up less than 5%. To enhance the results of our study, we could 
have used a stratified sampling method by choosing a set and equal number of 
individuals from each gender and race. If we were able to control these proportions, 
we would have been able to examine correlations between gender and race as well. 
Lastly, we designed our questionnaire in respect to the comfort of the participants, 
making it accessible to skip answers they were uncomfortable answering. This limited 
us to a smaller participant pool since we had to discard participant’s forms completely 
if there were too many unanswered questions. To improve our method, we could make 
each question a required answer before they could submit, or include an option 
indicating “I don’t feel comfortable answering” as an answer.

Implications
Based on the Social Comparison Theory in Psychology, it is proposed that people 
naturally have a strong drive to evaluate and analyze themselves, especially based on 
comparisons to other people with attributes that the individual feels that they are 
lacking (Festinger, 1954). This comparison is done by individuals to measure their own 
success and achieve motivation, which in moderation can be seen as healthy, however  
In large amounts, it can instead promote competitive attitudes and harsh judgmental 
attitudes towards self or others. Some new variables that could potentially be added to 
the study could be the different countries and their relationship to social media to 
identify if different cultures in specific areas carried varying beliefs towards social 
media in relation to their own sense of body image awareness. Adolescents can also be 
researched to identify if a younger group has internalized social media usage at a 
younger age.

N Minimum Maximum M SEM SD

SMUSE 139 2.00 12.00 9.11 .19 2.29

BISCORE 139 1.00 5.00 1.96 .10 1.23

Valid N (listwise) 139

Note. The SMUSE score was based upon a series of questions indicting how often a 
participant was active on social media. BISCORE was calculate by a series of questions 
asking how participants view themselves in comparison to others. A higher BISCORE 
indicated poorer body image perception. Mean rating = M, Standard deviation = SD, 
Standard error of the mean = SEM. 
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Note. The positive correlation was moderately low and significant, r =.28, p <.05.
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