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Introduction

We know about the greatest innovation in the world that made a change 
throughout the world; technology. With the help of technology, we now have 
social media where people are able to share their personal thoughts, pictures, life, 
interests, etc. It is a great way of communicating; however, so many people are 
excessively utilizing it. According to the Pew Research Center, about 72% of 
Americans in the United States use some type of social media (2019). The purpose 
of our study is to spread awareness and see if there is a  relationship between 
social media use and mental wellness. We will see how how it will affect of a 
person’s anxiety, depression, self-esteem, and happiness by distributing a variety 
of questionnaires to analyze the effects.

The purpose of this study is to figure out the correlation between social media and 
mental wellness. 

Method
Participants 
There was a total of 241 participants who took part in our study. All of them were 
either community college or university students. However, we have excluded a few 
participants due to the fact that some did not meet the eligibility, such as age. There 
were 79.9% females and 19.9% males with 0.2% of transgender, no binary, or 
different identity. The M age of the participants was 22 years old. The 53.9% were 
Hispanic/Latinos, 33.2% were Asian/Asian Americans, 4.1% African 
American/Black, 6.6% White/Caucasian, 1.7% Pacific Islander and 0.4% American 
Indian/Alaska Native. 
Measures 

The measures we will be using in our study will be questionnaires from the 
Measurement Instrument Database for the Social Science. To test the correlational 
measures between social media and mental health; we have conducted a survey to 
the participants with a variety of questionnaires about anxiety, depression, 
happiness, and self-esteem. To check the anxiety measures, we used the Social 
Anxiety Questionnaire for adults (SAQ). For the depression measures, we have 
used the Behavioral Activation for Depression Scale (BADS). We have used the 
Subjective Happiness Scale (SHS) to measure happiness, and lastly, we used the 
collective self-esteem scale (CSE) to measure one’s self-esteem. Our goal was to 
ascertain positive relationships between the variables by conducting multiple 
surveys. 
Procedure 

The procedures were very simple and straightforward. The participants were 
conducting a quick 10 minutes survey that was consisting series of questionnaires 
that were able to determine the status of the depression scale, happiness, 
self-esteem, and use of social media. The consent form was provided before 
starting the survey. The consent form and questionnaires were all done online 
through Google Forms. As for incentives, we decided to pick 3 participants to win 
a Starbucks e-gift card.

Results
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Hypotheses

We predict that the use of social media will have a positive correlation with 
mental wellness, regardless of sex.

Discussion

Our main hypothesis that we have predicted for this study was that the use of social media 
will have a positive correlation with mental wellness, regardless of sex. We wanted to confirm 
that there will be positive relationships through conducting a survey of the specific participant 
groups. Our study revealed that there was a positive correlation between the use of social media 
and their mental health for female participants in anxiety and depression; whereas, it did not 
affect the male participants.

Limitations
During the study, we faced many problems like have underaged participants and some not 

giving consent. We had to clean and reanalyze our data because of those issues. If we had a 
chance to reconduct the study, we want to be able to interview the individuals in person and 
possibly get a more accurate time of how much each participant spends on social media by 
checking their screen time status through their phone.
 
Implications

Although the use of social media can have positive benefits, that also means that it can also 
have negative ones as well. Our result is present to be useful on a daily routine because it shows 
that most of us need to learn how to monitor and control the amount of time we spend on social 
media, especially for females since it affects their mental health more. Our study is meaningful 
because we all need to spend less time on our phones, computers, tablets, and the internet in order 
to maintain healthy mental wellness, which is why we recommend that people set a time limit for 
their social media usage. 

Note. The results for 
the female sample (N 
= 181) are shown on 
the top right above 
the diagonal, 
whereas the results 
for the male sample 
(N = 46) are shown 
on the bottom left 
below the diagonal. 

Figure 1
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Table 1
The Descriptive Statistics Table shows an overall correlation on TotalTUQ, AverageSAQ, AverageSHS, 
TotalBADS, and AverageCSE for the Male and Female groups. The correlation includes p-value, bivariate 
Pearson correlation, and Sum of N.

Scatter Plot for the AverageSAQ and TotalTUQ
 

Note. The relationship between the AverageSAQ and TotalTUQ for females was very weak and it 
had a positive correlation (N = 181, r = .28, r 2 = .08)
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