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Abstract 

In this day and age social media seems to have inserted itself into emerging adults everyday 

lives. With the constant use of social media it can have different effects on emerging adults. 

There were 150 participants in the survey all between the ages of 18-25. The survey 

illustrated whether there was a correlation between social media and happiness, and also 

whether there is a correlation between social media and self-esteem. Due to the new wave of 

technology that seems to be taking place amongst emerging adults lives. 



Introduction 

● Emerging adults make up about 90% of the people on social networking sites (Holmgren & Coyne, 2017)

● With some emerging adults trying to find possible directions to take their lives in (Annet, 2000). 

● Emerging adults seem to use social networking sites like Facebook, Instagram, Twitter, Snapchat, and Tiktok as 

way to interact, build relationships, and have different experiences. 

● With the constant scrolling on different platforms there is a wide variety of different content emerging adults see.

● Social networking sites are a way for emerging adults to distract themselves from reality and what’s really going 

on (Nitzburg and Farber 2013). 



Methods 
The purpose of this study was to find if there are any significant correlations between self esteem and social 

media usage, and happiness and social media usage. 

Participants -

● N = 150

● Age ranged from 18-25

● Participants were peers, friends, and family of ours.

Procedure 

Participants were sent two links

● An informed consent form 
● 3 scales - one measuring social media, happiness, and self esteem



Methods (continued)
Measures

1. Social media
a. How often do you perform social media tasks?

b. 9-item scale 

c. 6-point scale 

2. Happiness
a. How happy is each participant 

b. 4-item scale 

c. 7-point scale 

3. Self Esteem 
a. Participants level of self esteem 

b. 10-item Rosenberg’s Self-Esteem scale 

c. 4-point scale 



Results
Quantitative Results

● There was a significant NEGATIVE correlation between social media and self esteem such as higher levels of 

social media activity are associated with lower levels of self esteem. (r = -.16, N = 150, p < 0.05)

● There was a significant POSITIVE correlation between social media and happiness such as higher levels of 

social media activity are associated with higher levels of happiness. (r = .24, N = 150, p < 0.01) 



Discussion 
● Previous research demonstrates that social media activity correlates with an increase in overall insecurities 

taking a toll on one’s happiness. 

● However, these findings are not consistent with the positive relationship found in our study. 

● It’s possible that the positive relationship found between the variables can be explained by participants levels 

of happiness being greater when participating in their own realities of self expression through social media. 

● It has also been indicated that social media activity correlates an effect on self esteem.

● Our study demonstrates a consistent finding of a negative relationship between the two variables, social media 

and self esteem. 

● Constant contrast and comparison between each other online may influence this behavior. 
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