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Introduction

There is no doubt that social media and the evolution of technology has 

changed our world. All aspects of our culture have been altered by its impact. 

We have tried to get an accurate representation on how much social media 

affects our self esteem and see if any other factors make you more or less 

susceptible to its clutches.

The reasons behind this study is form the fact that no matter where people look 

on social media there is always pictures that may cause one to believe “the 

grass is always greener on the other side” in the article Impact of Social Media 

on Self-Esteem by Muqaddas Jan IoBM and Anwwer Soomro, they state “lf-

esteems of people (Vogel, Rose, Roberts and Eckles, 2014). Many researchers 

have concluded from their research that high usage of Facebook causes 

depression and decreased prosperity in individuals” and “People engage in two 

types of comparisons on social networking sites, upward and downward 

comparison” but they focused more on Facebook, the biggest social media site 

at the time. So because most of our participants for the questionnaire came 

from instagram we wanted to see if the results would correlate or differentiate.

The useage of social media changes over platforms and if it was affecting 

selfesteem wiuth facebook, instagram should have an even greater impact.

We pridicted that yes there should be a correlation between a persons self-

esteem and the useage of social media.

Method

Participants
We sent out a questionaire through out sopcial medias and waited for responces. 

In our total data set we had 50 participents. About 72% of particiopetns were 

female and only 24% were male. The M of age was 22 years of age where the 

minimum was 15 and maximum was 60 giving us a range of 45.

Measures

Using a questionnaire we were able to gather participants’ perspectives using a 

scales answer most qurstions. Ranging from one to ten each representing a 

different level of one's feelings on how social media has impacted their self 

esteem. Multiple choice questions were used to answer simple queastions like 

what social media is used most. Along with fill in the blanks for age.

Procedure

posting the questionnaire allowed us to gather information and broadcast the 

questionnaire to Mutiple people fast. Gathering basic information like age 

gender, then leading into how often they used social media. After that section we 

asked questions answered on a scale about self-upward and downward 

comparisons to see illustrate the correlations between the variables.

Results
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Hypotheses

H0: there is no relationship between social media and self esteem 

Ha: there is a relationship between social media and self esteem

Discussion

Interpret and explain your results. Try to explain why you found what you did in 

your study. Is it what you predicted? If not, why? You may have to think about 

your results in a theoretically meaningful way. Also, how do your findings fit in 

with previous theory and literature? Are your results consistent or inconsistent 

with what has been found in the past? If they are inconsistent, how can you 

explain this?

Limitations

A more diverse questionnaire could have also given a deeper perspective on the 

true feelings of the population. The negative impact of anything on someone’s 

life can be hard to come to terms with. A lot of people wouldn’t feel comfortable 

sharing such deep feelings on a survey. We could’ve just made the participants 

more surety of the privacy of this study and their information. if anyone were to 

continue the study getting a better way of collecting accurate information 

withoughy having bias or false information due to it being collected by word 

description.

Implications

Social media has changed the entire landscape of our society. It’s 

prevalece gages the need for it to be analyzed. Based on its impact on 

society we see the need to be cautious of its possible impacts. Our study 

tests the psychological theory that social media negatively influences 

self-esteem and body image. Our study can be improved for future 

research by expanding the sample size and diversity. This study is also a 

no gateway study into different avenues of helping this issue and further 

ones that have arised through this study. Future studies could test how 

and if body image is improved with reduced use age of social media. 

Another possible study that could be tested is how exposure to less 

edited pictures and more realistic representations of bodies.

The graph illistrates the mode for most time spent a day 4-5 hours being at 

38% of all participents spent that much time adat on social media. 

SD 2.579, median being 4-5 hour, min being 0-1 hours and maximun 

being 10-11 hours standard error for it being SE= 0.3587
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Attractiveness beliefs comepared to hours spent onsocial media

In the graph we compared how long a perosn was on 

social media to how attractive they thought they are.
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