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Introduction

Social media has been proven to have the potential to negatively affect a 
person's mental health and self-esteem. Society is very different today 
compared to prior generations, which were deprived from modern 
technology. Consequently, today's human population intensely relies on 
social media as a form of communication, socialization, and entertainment. 
Social media has the potential to negatively affect an individual’s mentally 
by promoting the sense of unworthiness about themselves. Unfortunately, 
numerous individuals choose to turn a blind eye towards the harmful effects 
that social media can cause within human self-esteem and mental health.

We organized and constructed this correlational research in hopes of 
discovering an effective way to analyze the impact on which social media 
has on mental health and self-imaging. The information obtained within our 
study may play an essential role in present and future research, which can 
hopefully influence individuals and future research worldwide. 

Method
Participants 
Participants who engaged within our research were adults with access to the 
internet and/or social media. In total, we received 158 responses to our 
questionnaire, which included 77.7 percent women, 21.7 percent men, and 
0.6 percent selected ‘prefer not to say’. These individuals' ages varied from 
seventeen years old to their late sixties. The M for age was 25. We abstained 
from requiring our participants to state their race or heritage. 
Measures 
In our questionnaire we utilized three different scales such as: SMAPS Scale 
which had 21 questions, Media and Social Comparison Subscale  with 6 
questions, and the Self-Esteem Scale with 10 questions. Each scale provided 
us with the leisure of reporting the relationship between the dependent 
factors and the independent factor within our research..
Procedure 
Our questionnaire was distributed sorely through the use of the internet, 
which lacked face-to-face interaction. Which created the opportunity for 
individuals to deny the completion of the questionnaire without judgement 
or peer pressure. Before allowing participants to take a part of our study, we 
required our participants to read the consent form, which was placed at the 
top of the questionnaire. Participants were able to complete the 
questionnaire, in their own personal chosen space.

Results
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Hypotheses
We predicted that young adult’s mental health and self-imaging to be 
severely related to social media usage. 

Discussion

After gathering our data were able to accept our hypothesis, with the support 
of our results. It was obvious from our results that individual’s self esteem is 
based on social media. This can result in individual’s self esteem being low 
and affecting their mental health along with their self imaging. Through the 
utilization of previous research, we have confirmed our findings and 
strengthened our hypothesis. We compared our findings with previous 
research and we were able to confirm that “having negative attitudes towards 
one’s own body and comparing it with those in the media has a positive 
correlation…” (Sonmez et al., 2017). Consequently, our research and 
previous research have reinsured that social media exposure is associated 
with women’s disapproval of their body, which increases the risk of mental 
health and eating disorders (Sonmez et al., 2017). The usage of social media 
escalates the number of individuals affected by mental health, such as eating 
disorders, low self-esteem, depression, and social anxiety. Additionally, our 
research indicated that social media inflates the rate of low self-esteem due to 
the media comparison which happens during use of social media and our 
findings are similar to the ones obtained by Sonmez et al. (2017). The 
correlation between social media, mental health, and self-esteem is valid and 
is confirmed within our research and previous research.
Limitations
There had been a few limitations within our study. One being our participants 
age group. Due to the issue as a worldwide, we did face switching to remote 
learning which did have an impact on our study. Originally, we wanted to ask 
students from Cypress College in person to fill out our questionnaire. Due to the 
sudden switch to remote learning we were unable to do so. After asking students 
from other courses to fill out our questionnaire and not getting much responses, 
we decided to post our questionnaire on social media. Another concept we would 
improve with would be to incorporate questions of self esteem aside from social 
media. Such as, what was there confidence or self esteem level before using 
social media on daily basis. If the opportunity to redo this study was offered, 
there definitely would be things that we would want to do in order to improve. 
Implications
Our findings can help increase awareness about the unfortunate disadvantages 
that Social Media Usage causes within mental health and self-imaging. 
Which will hoping increase the number of research being done involving 
social media and the unwavering effects caused to mental health and self-
imaging. The findings which was disclose throughout our research aligns 
with previous research, such as research done by Elif Esiyok Sonmez (2017) 
and Melanie J. Zimmer-Gembeck (2020).

Table 2

Note. Based on the standardized regression Coefficients, β, both independent variables 
were significant predictors of Social Media Usage. Self-Esteem based on Social Media 
Total was the stronger predictor of Social Media Usage. The significant of the regression 
was measured with F, p < .13. Confidence is lost on Social Media and Self-Esteem based 
on Social Media explained 16%, R2 adj of the variance in Usage of Social Media

Table 3

Cypress College

Table 7

Regression Coefficient, Correlations, and Significance Test of Regression for
Independent Variable on Usage of Social Media

Correlation Statistics along Social Media Daily Usage, Confidence Lost, and Self-Esteem

Descriptive Statistics for Social Media Usage, Confidence Lost, and Self-Esteem

Independent Variables β t p R R2 R2  adj SE F df

Confidence is lost on 

Social Media

.08 .07 .94 .17 .16 .02 1.28 2.26 2, 151

Self-Esteem based on 

Social Media Total

-.18 -1.53 .13

Social Media 
Daily Usage

Confidence    
Lost

Self-Esteem

Social Media Daily Usage Pearson Correlation 1 -.16* -.12
Sig. (2-tailed) .04 .14
N 157 155 154

Confidence Lost Pearson Correlation -.16* 1 .72**

Sig. (2-tailed) .04 .00
N 155 155 154

Self-Esteem Pearson Correlation -.12 .72** 1

Sig. (2-tailed) .14 .00
N 154 154 154

*. Correlation is significant at the 0.05 level (2-tailed).
**. Correlation is significant at the 0.01 level (2-tailed).

N Minimum Maximum M SE SD

Social Media Daily Usage 157 1 5 3.68 .10 1.29

Confidence Lost 155 1 5 3.85 .09 1.13

Self-Esteem 154 1 5 3.67 .10 1.24

Valid N (listwise) 154

Note. The M between Social Media Daily usage, Confidence Lost, and Self-Esteem are very 
similar.


