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Introduction

With the rise of social media within the past decade, many users have 
regular exposure to and are heavily influenced by celebrities and 
supermodels as well as several classes of body-idealizing content, all of 
which include depictions of overly glamorous, aesthetically pleasing bodies 
and lifestyles. We analyzed the responses of over 400 people ranging from 
17 to 83 years of age to determine the extent of the influence of social 
media use (and, by extension, exposure to celebrities, supermodels, and 
body-idealizing content) and body image in women. In order to control the 
various uses of social media, we decided to focus primarily on Instagram 
because of its primary use, which is photo sharing.

Our purpose is to determine the strength of the relationship between social 
media use and body image in women, and how many people consequently 
use photo editing software to enhance their appearance.

Method

Participants 
The participants were selected from a non-psychology class from Cypress 
College as well as random social media users. The participants (n = 205) 
included women whose ages ranged from 18 to 45 years old.

Measures 
The survey consisted of 5 separate questionnaires used in other studies. The 
questionnaires include: Body Dysmorphic Disorder Questionnaire, or BDDQ 
(Do I Have BDD?), the Rosenberg Self Esteem Scale, or RSES (Rosenberg, M.), 
Disordered Eating Attitude Scale, or DEAS (Alvarenga), the fourth and fifth 
questionnaire measured social media use. Participants were given a set of 
statements then answered Yes or No.

Procedure 
Participant took the questionnaire alone, at home and over the internet. All 
participants gave their informed consent by completing the survey that was 
stated prior to partaking in answering all questions presented. Participants 
were not compensated for their time or participation.

Results
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Hypotheses
We hypothesized that our participants were more likely to use photo 
editing software to enhance their appearance and overall self 
esteem/confidence.

Discussion
The primary purpose of this study was to determine the relationship between social 
media use and body image. The data that was collected through the surveys was 
intended to confirm that social media use negatively influences body image, which 
was broken down into three main components: body dysmorphia, self-esteem, and 
eating disorders.

Results indicated that there was a significant relationship between body dysmorphia 
and participants’ self-consciousness about their social media. This aligns with the 
results of prior research that concluded that exposure to attractive people on social 
media increased body dissatisfaction and body dysmorphic disorder symptoms 
(Bessenhoff, 2006).

Results also indicated that there was a significant relationship between body 
dysmorphia and the amount of editing that participants did to their photos prior to 
posting. The amount of positive screenings for body dysmorphia increased as the 
amount of editing increased. This is affirmed by a review of correlational, 
experimental, and longitudinal studies that concluded that general social media use 
is linked to eating disorders (Holland & Tiggeman, 2016). 

Limitations
Neither of the surveys used to assess the social media variable directly asked 
participants the amount of time that they spent on social media. Asking such 
questions may have produced results that reflect those prior studies. body 
dysmorphia had the strongest correlation with between social media variables, 
while self-esteem and eating disorders both had significantly lower correlations with 
social media. Because two out of the three variables used to measure body image 
do not have strong enough correlations with social media variables, it would not be 
safe to assume that body image as a whole would be affected by social media. 

Implications
Our study contributes to the ongoing question: “Is social media harmful for body 
image?” As the age of technology progresses and social media becomes more and 
more prevalent, assessing social media’s effects on body image could become 
crucial for helping the younger generations. These studies aim to discover a 
relationship between social media and body image in order to predict the issues 
that the younger generations may experience and plan accordingly.

Bivariate tests were  run to determine the relationship between social media 
use and body dysmorphia, self-esteem, and disordered eating scores (see 
Table 3 & Figure 1) and the relationship between social media editing and 
body dysmorphia, self-esteem, and disordered eating scores (see Table 3 & 
Figure 2). The first test determined that the strongest statistically significant 
correlation was between social media editing and body dysmorphia, n = 205, 
r = .50, p = .00. The second test determined that the strongest statistically 
significant correlation was between social media use and body dysmorphia, n 
= 205, r = .48, p = .00.

Note. Scores above 18.6 for the BDDQ were considered a positive-screening for Body Dysmorphic 
Disorder. Scores below 15 for the RSES were considered exceptionally high self-esteem while scores 
above 30 were considered low self-esteem. There is no specific qualification for Eating Disorders 
according to the DEAS.
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Table 3.
Descriptive Statistics for Body Image and Social Media

Scatterplot Depicting the Correlation Between Social Media Editing and Body Dysmorphia

Note. “Social Media Editing” refers to the degree that 
participants reported editing photos and social media 
profiles prior to posting. The Cumulative Scores for Body 
Dysmorphic Questionnaire had the highest Pearson 
correlation with Social Media Editing, and therefore the 
Cumulative Scores for the Rosenberg Self Esteem Scale 
and Cumulative Scores for the Disordered Eating 
Attitude Scale are not depicted.

Descriptive Statistics
N Minimum Maximum M SEM SD

Cumulative Scores for Body 
Dysmorphic Disorder Questionnaire

205 0 28 12.06 .46 6.54

Cumulative Score for Rosenberg Self 
Esteem Scale

205 10 40 30.35 .47 6.66

Cumulative Score for Disordered 
Eating Attitude Scale

205 2 48 19.84 .71 10.17

Social Media Editing 205 .00 1.00 .42 .02 .23

Social Media Use 205 .00 1.00 .42 .01 .20

Valid N (listwise) 205

Figure 2.
Scatterplot Depicting the Correlation Between Social 

Media Editing and Body Dysmorphia

Note. Social Media Use refers to the degree that 
participants reported being self-conscious of their social 
media image or using social media to better their image. 

The Cumulative Scores for Body Dysmorphic 
Questionnaire had the highest Pearson correlation with 
Social Media Use, and therefore the Cumulative Scores 

for the Rosenberg Self Esteem Scale and Cumulative 
Scores for the Disordered Eating Attitude Scale are not 

depicted.


