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Introduction
In this age of new media, everyone has some form of mainstream social 
media platform. This study was conducted to further expand a prior cross-
sectional study by A. Dhir et al., (2018).

The goal of the current study was to find the relationship of social anxiety 
and social media fatigue with fear of missing out (FoMO) and compulsive 
use of social media. 

Method
Participants 
Based on age, college level, and social networking accessibility, we collected 
a total of 165 responses from college level-based students and SNS users. 
71.5% (n =118) were female aged from 15 to 39 (M =21.5) years old and 
28.5% (n =47) were male aged from 17 to 38 (M =22.3) years old . 
Measures 
The questions used for the questionnaire-survey were obtained from a 
research previously done by A. Dhir et al (2018). The participants were asked 
to answer a total of fifteen questions with a multiple-choice style 
questionnaire. This allowed us to understand what the participants felt 
about the questions, whether they strongly agreed to strongly disagreed.
Procedure 
Data was collected through a series of questions given in a form of a survey. 
The survey was formed using Google Forms. Participants were approached 
through emails and sending text messages. Each participant was invited to 
voluntarily participate in an online study by clicking the provided link. 

Results
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Hypotheses
Through a questionnaire-survey done by voluntary participants, we 
predicted that excessive use of social media and fear of missing out is 
related to social anxiety and social media fatigue among college 
students.

Discussion

Response rates for social anxiety are presented in table 3. The findings 
indicate that FoMO (ß = .52, p < .00) was a significant and the strongest 
predictor of social anxiety. In figure 1, it shows a scatterplot between FoMO
and social anxiety. It represents that the increase of college students 
expressing FoMO are likely to increase social anxiety. Similarly, response 
rates for social media fatigue are presented in table 4. The responses for 
compulsive use of social media (ß = .34, p < .00) specify that it was a 
significant and the strongest predictor of social media fatigue. As shown in 
figure 2, the excessive use of online platforms increases the chances of 
college students expressing social media fatigue. The prior research 
determined that compulsive social media use (ß = 0.53, p < .001) was the 
strongest predictor for social media fatigue (Dhir et al, 2018).
Limitations
Four important limitations: First, the study only focused with one group (i.e. 
young adults). Second, we committed to only giving online questionnaires 
considering the possibility of different outcomes if given to anonymous 
individuals. Third, the present study only focused on one social media 
platform, i.e. Facebook. Fourth, self-reported study can lead to 
methodological bias. Future investigations should integrate other research 
procedures, such as observational investigation and interviews, and explore 
other outcomes and consequences of fear of missing out and compulsive 
social media use
Implications
While other variety of psychosocial wellbeing factors (i.e. social issues, 
mental disorders, sleep conditions, and online wellbeing-related aspects) 
were considered; future studies should further explore other measures and 
outcomes for social anxiety and social media fatigue, 

This analysis produced two statistically significant main effects. The first main 
effect involved social anxiety, F (2, 162) = 41.7, SE = .89. Second main effect 
involved social media fatigue F (2, 162) = 9.98, SE = .88

Note: Based on the standardized regression coefficients, ß, FoMO was a significant 
predictor of Social Anxiety. Fear of Missing Out was the stronger predictor of Social 
Anxiety. The significance of the regression was measured with F, p < .05. Compulsive Use 
and Fear of Missing Out explained 33%, R2adj of the variance in Social Anxiety.

Figure Number 1
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Table Number 3

Regression Coefficients, Correlations and Significance Test of Regression for Dependent Variable 
Social Anxiety with Independent Variables on Compulsive Use and Fear of Missing Out (FoMO)

Scatterplot Depicting the Correlation Between FoMO and Social Anxiety

Table Number 4

Regression Coefficients, Correlations and Significance Test of Regression for Dependent Variable 
Social Media Fatigue with Independent Variables on Compulsive Use and Fear of Missing Out 
(FoMO)

Note: Based on the standardized regression coefficients, ß, CompulsiveUse was a 
significant predictor of Social Media Fatigue. Compulsive Use wats the stronger predictor 
of Social Media Fatigue. The significance of the regression was measured with F, p < .05. 
Compulsive Use and Fear of Missing Out explained 33%, R2adj of the variance in Social 
Media Fatigue.

Figure Number 2

Scatterplot Depicting the Correlation Between Compulsive Use and Social Media Fatigue


