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The purpose of this study was to examine the dynamics within online dating and the relationship 

between the factors of status, similarity, and attractiveness to determine if perceived physical attractiveness is 
the most indicative of selection (success) in online dating. We predicted that physical attractiveness will be 
indicative of success and selection in online dating. In order to collect accurate, unbiased data, a detailed 
questionnaire was put together in order to assess which specific quality individuals valued the most. This 
questionnaire was structured similar to a dissertation put forward by Man-Lin Feng in his dissertation entitled, 
“Choosing Online Partners in the Virtual World: How Online Partners Characteristics Affect Online Dating” 
(2005). The goal was to determine if there was a general agreement in characteristics that are most important 
in a potential mate. According to the data procured from the participants of the questionnaire, physical 
attractiveness was determined to be the second most influential trait during the selection phase of choosing a 
potential, online date. The trait of similarity proved to be the most influential factor. The research conducted 
was done in hopes of adding to the small collection of analysis that already exists regarding this topic. This 
information can be utilized to help single individuals attract more potential online mates and help answer 
questions regarding attraction and mate selection that have long permeated biological, evolutionary, and 
psychological scientific communities. 

Method
Participants 

Participants (N = 97) completed the procedures of this survey. The majority of participants were nineteen 
years of age (n = 22, 22.7%). The majority of participants were female (n = 57, 58.8%). Thirty-seven of the 
participants identified as male (n = 37, 38.1%) while three of the participants preferred not to say (n = 3, 3.1%). 
The mean age was twenty-one years of age (M = 21), and the standard deviation of such was eight (SD = 8). 
Participants self identified as White (n = 46, 47.4%), African American (n = 2, 2.1%), American Indian or Alaskan 
Native (n = 1, 1%), Native Hawaiian or Other Pacific Islander (n = 3, 3.1%), and Other (n = 42, 43.3%). 
Participants self identified as single (n = 66, 68%), dating (n = 25, 25.8%), married (n = 4, 4.1%), engaged (n = 1, 
1%), and divorced (n = 1, 1%). 

Measures 
The questionnaire used was structured similar to a dissertation put forward by Man-Lin Feng in his 

dissertation entitled, “Choosing Online Partners in the Virtual World: How Online Partners Characteristics 
Affect Online Dating” (2005). In this questionnaire, the goal was to determine if there was a general agreement 
in characteristics that are most important in a potential mate. The first six questions on the questionnaire were 
general information questions for the participant. These general information questions were extremely 
valuable in analyzing data and determining if specific groups of people desire specific qualities more than the 
other. Following the general information section, the next questions presented to the participant were a set of 
13 traits that the participant was asked to rank from least to most important when considering a potential 
mate. A few of the characteristics included intelligence, kindness, attractiveness, religion, health/fitness, 
personality, etc. Next, participants were asked to rate 18 characteristics as either extremely important or 
irrelevant. If the participant believed the trait was extremely important it would be ranked as an “Indispensable 
Trait”, if they believed the trait was not important it would be ranked as “Irrelevant or unimportant”. Following 
this, participants were asked 4 follow up questions regarding prior online dating experience, motives for using 
online dating, time spent with online dating, and gender preference in relationship seeking. Finally, 12 
questions were asked, similar in nature to the previous characteristic rating questions. Participants were asked 
to rank certain scenarios from 1 “Totally Disagree” to 5 “Totally Agree”. These scenarios included future 
potential mate’s height, financial status, ambition, age, etc. 

Procedure 
The questions were reconstructed from their original layout and put together as part of a Google Form 

which would then be distributed by a limited online configuration. There would also be the composition of an 
appropriate consent form to add in conjunction with the questionnaire itself. This form would then be 
dispersed through a link to groups of potential participants. Primary instructions provided along with the link to 
the questionnaire were simple in only stating that those who wished to participate could do so by clicking on 
the provided URL. The web page, being connected to Google, would only require individuals who chose to 
follow the link to sign-in or create a Google account to be allowed to participate in the study. After completing 
this action, subjects would be led to the first part of the questionnaire which was the informed consent 
agreement. The participants were then only tasked with responding to all of the questions provided and to 
simply submit after they had completed each section. Participants completed the questionnaire alone and 
were not given any compensation for completing the survey. 

Results
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Hypotheses
The purpose of this study was to examine the dynamics within online dating and the relationship 
between the factors of status, similarity, and attractiveness to determine if perceived physical 
attractiveness is the most indicative of selection (success) in online dating. We predicted that 
physical attractiveness will be indicative of success and selection in online dating. 

Discussion
According to the data procured from the participants of the questionnaire, physical 

attractiveness was determined to be the second most influential trait during the selection 

phase of choosing a potential, online date.The contradiction made in part by our 

hypothesis and the data collected reflected that the trait of similarity proved to be the 

most influential factor.This point of variance proves to be very interesting though, as when 

the participants had been asked what trait they considered to be the most important, 

status was deemed, based on mean scores, as the most selected choice. This, therefore, 

suggests that there is some cognitive dissonance present within online dating and the 

selection of potential dates. 

Limitations
Evidently, because of the unique situation that we as researchers experienced during a 

global pandemic, there were certain compromises that had to be made. For instance, the 

population was initially only supposed to consist of Cypress students. But, due to the fact 

that campus had to be shut down, the population deviated from the original proposition to 

use only Cypress students and was expanded to a wider pool. Another limitation was the 

amount of responses as the only way to procure participants was over the internet and 

social media sites due to the global pandemic. This, consequently, limited the number of 

participants that participated as there was no way to complete a physical questionnaire, in 

real life. 

Implications
This study ultimately is important because the results are applicable to daily life.For a 

fast paced and ever evolving society, this is optimal as online dating users are exposed to a 

large pool of prospective mates very quickly in one, consolidated area. Figure 1

Cypress College

Table 1

Pearson Correlation of Variables of Indispensability and Success

Scatterplot for Similarity Indispensable and Similarity Success 

Note. N = 97. The variables labeled were calculated through the sum average of subcategories that accounted 
for similarity. The significance amongst the variables was moderate and positive thus indicating a relatively 
strong relationship between the participant’s choice of importance and success for similarity in a future 
prospect

Note. N = 97. A Pearson Correlation was conducted to reveal significance between these specified variables to 
indicate whether the relationship of important traits and the factor they played in success. The strongest 
correlation can be seen between similarity indispensability and success. Also between indispensability physical 
attractiveness and status.
*p < .05. ** p < .01
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